
Tip Sheet: Building a community and creating loyalty
There are many shared experiences as athletes prepare and compete in your race. Connecting your 
participants before and after the event can boost your performance and theirs, and build 
momentum for your overall franchise. Learn tricks of the trade for how to bring your participants 
together and get them coming back for more.

Social media should be a key component of your marketing strategy. 
Consider creating a Facebook page and Twitter account for your event.

Then tie your social marketing together by selecting a registration partner 
with built-in social media tools that can allow participants to “share” your 
event across platforms and see who within their community is already 
signed up. This helps drive others to want to join the fun and be part of 
your event.

Play matchmaker
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Keep the social media conversation going in advance of your race by 
offering training tips, a countdown to the big day, and progress reports.

Encourage your athletes to share stories and pictures of their prepara-
tions and motivations for participating.

Contests and giveaways -- from best training photo to early bird registra-
tion sweepstakes -- can add to the excitement and deepen engagement.

Build anticipation
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Find ways for everyone to get involved, including participants’ families, 
press, and local officials.

Offer incentives for group participation, such as discounts and special 
awards. 

Align with charitable causes that can get the whole community behind 
your race and also be a great source of motivated volunteers.

Grow the ranks
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For more expert insights and guidance to event planning, 
promotions, and operation, check out blog.eventbrite.com.

Foster camaraderie with a memorable post-event ceremony or festival.

Offer awards and create special categories that recognize all levels of 
participants.

 Consider offering digital “badges” that participants can accumulate over 
time.

Party on
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After the race, share stories and pictures over time of race highlights, 
high-profile volunteers and spectators. This helps maintain the feeling of a 
community.

Once your race has finished, ask for feedback and ideas on how to make it 
even better. Then share how you applied that feedback for the next race.

Thank fans, and celebrate with them again and again!

Keep the flame burning
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