
Previous struggles with rider registration
Michael Borgg has been the volunteer director for Foxy’s Fall Century since 2010. When 
he arrived on the job, he discovered problems with the existing registration service. "I was 
inundated with calls about registration, but at the same time I had no visibility into what 
was going on with registration," he notes. He had no easy way to contact riders by email, 
and vice versa. "The old service wasn't nearly as sophisticated as we needed," he says.

Making the switch to a robust registration service
In 2011, Michael switched to Eventbrite as his registration platform for Foxy's Fall Century. 
"The director of another of our rides, the Davis Double Century, told me she was 
considering Eventbrite. As soon as I heard that I could use it to email my riders and about 
their focus on customer service, I was sold."
 

This year, the Fall Century stopped offering day-of-ride registrations and relied 
exclusively on online registration through Eventbrite. "In the past we would keep it open 
and I'd be in a blind spot, not knowing how many riders to order supplies or food for,” says 
Michael. "Now it's easy for everyone to register online and we close the race when we're 
full. I wouldn't be able to do this if I didn't have the visibility that Eventbrite offers."

Eventbrite takes care of all registration and payments for Foxy's Fall Century. Riders 
sign up, pay, choose one of three ride distances and even order ride merchandise in 
one seamless step. The Eventbrite registration page is designed to match the look 
and feel of Foxy's Fall Century site, so riders feel as if they've never left the original 
site.
 
Eventbrite's dashboard shows Michael exactly how many people have registered at 
any moment. Once registration closes, he has everything in hand: full names, 
contact info, completed waivers, even T-shirt sizes. "I sort all the names according to 
event and alphabetically. Then I just print those lists out and give them to the group 
that handles the check in on ride day. Everything is so much easier."
 

Eventbrite Helps a Popular Century Ride 
to Success
Every October, in the scenic countryside around Davis, California, 1600 bike riders set 
out on Foxy's Fall Century through the fields and orchards around Davis and up into the 
Vaca Mountains. The popular ride is named for Ed "Foxy Grandpa" Delano, a beloved 
early member of the Davis Bike Club, a local non-profit organization that’s been thriving 
since the 1970s. The Fall Century is the club’s flagship ride of 100 miles, with some riders 
choosing a 100-kilometer route or an even shorter family fun ride.

Event: Foxy’s Fall Century 

Customer: Davis Bike Club in Davis, 
California

Overview: The sold-out 1600 rider 
Foxy’s Fall Century switched to 
Eventbrite in 2011 and helped one 
volunteer director pull off Davis Bike 
Club’s flagship ride without a hitch. 

Benefits: 
�  Seamless registration for 1600 riders 
      of varying experience

�  Great communication with all riders, 
      before and after the event

�  Reporting with detailed charts and 
      graphs for smart decision-making

�  Industry-leading reliable customer 
      service

"When I heard that I could use 
Eventbrite to email my riders 
and about their focus on 
customer service, I was sold."   



This year, the Fall Century stopped offering day-of-ride registrations and relied 
exclusively on online registration through Eventbrite. "In the past we would keep it open 
and I'd be in a blind spot, not knowing how many riders to order supplies or food for,” says 
Michael. "Now it's easy for everyone to register online and we close the race when we're 
full. I wouldn't be able to do this if I didn't have the visibility that Eventbrite offers."

Great communication with his riders
Before the ride, Michael sends the riders an email with information about routes, ride 
details, and any changes that come up. Eventbrite lets him reach all his riders with just a 
few clicks. "Communicating with my riders is important," he says. Riders can email him 
with questions about the ride, and he has visibility into their accounts so he can help 
them with what they need. 

And the communication is two-way. "Last year I asked for feedback after the ride, and 
everyone mentioned how much they enjoyed the scenery, and talked about the types of 
services we provided. I like the feedback that I get and knowing that people are out there 
having a lot of fun."

Reliable customer service around the clock
Another key to Michael’s success is the dedicated support he receives from Eventbrite. 
The Eventbrite team helped him set up his account and was always available for 
questions and to go over details. “They’re very responsive. We have a great relationship,” 
he says. 
 
Knowing that his riders can call Eventbrite’s customer service 24/7 if they have any issues 
with registration has taken a huge load off of Michael’s shoulders. He can now focus on 
working with his team captains and getting things set up for the ride.

Insightful reporting to make better marketing decisions
Michael makes heavy use of the charts and graphs in his Eventbrite account, and 
has made some smart changes as a result of the data. "The first year we used 
Eventbrite I was shocked to learn that most of our riders come from out of town, 
even some from out of state," he says. He now sees the importance of advertising in 
the widely-read Cycle California! magazine and through the Western Ride Calendar, 
based on where riders are coming in from.
 
He was also inspired to use Eventbrite's data to create his own tracking spreadsheet 
of registrations. "I had noticed this year that the first week we had a huge batch of 
600 riders sign up. Now that I have that information, I can use it as a guide for next 
year’s registrations and plan accordingly."

"With Eventbrite's charts and 
graphs, I can see where riders 
are coming from and make 
marketing decisions 
accordingly.”



Running a successful ride every year 
Eventbrite makes it possible for one busy volunteer director to register and manage 
1600 riders, so he can spend his valuable time on all their other needs. Foxy's Fall 
Century has sold out the last two years, and Eventbrite also handles the Davis Bike 
Club’s 200-mile springtime Double Century ride as well.
 
"Working with Eventbrite has alleviated so much from my standpoint," Michael says. 
"Now I can spend my time working with my team captains getting things set up and 
monitoring what's going on. Things work much more smoothly as a result."
 
"Eventbrite registration, backed up by their customer service department: it’s huge 
for us," he says. "I would absolutely recommend Eventbrite."

About Eventbrite
Founded in 2006, Eventbrite is an online event registration company that has 
processed over $1 billion in gross sales. With more than 4,300 endurance events and 
450,000 registrations, Eventbrite provides an easy-to-use, customizable, and 
cost-effective registration solution for race organizers to acquire new athletes, 
volunteers and fans for their events. Learn more at eventbrite.com/endurance. 
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Eventbrite features highlighted 
�  Customized registration page 

�  Charts and data analytics

�  Simple, seamless registration

�  Email communication

�  Customer service

“Having Eventbrite has 
alleviated so much from my 
standpoint. Things work much 
more smoothly as a result." 

Contact our experienced account 
management and event strategy 
team at 888-541-9753.


