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Maker Faire and
Eventbrite: The power
of partnership
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Benefits:
 Ѝ Managed a 300% increase in ticket sales

 Ѝ  Freed staff from days of printing and mailing 
tickets  each year

 Ѝ  Eliminated long check-in lines for exhibitors 
and participants

 Ѝ Provided detailed reports on registration trends

 Ѝ Offered online ticketing at a low fee per attendee

 Ѝ  Flexible solution to suit multiple events 
and organizer needs

Eventbrite Features Highlighted:
 Ѝ Account management

 Ѝ Sales reports and data

 Ѝ Gatekeeper Solution for entry management

 Ѝ At the Door mobile box office

 Ѝ 24/7 customer service

Event: 
Maker Faire Bay Area & World Maker Faire

Maker Faire, presented by MAKE Magazine and O’Reilly Media, is part science fair, part 

crafts fair, part farmer’s market—and 100% centered on innovation. It’s an all-ages 

event where “makers” gather to show attendees the art they’ve made, the robots 

they’ve created, the inner workings of the supercomputers they’ve built, and the 

lessons they’ve learned along the way. 

Beginning in the Bay Area in 2006, the first Maker Faire attracted 22,000 attendees 

over the weekend. Since then, attendance has steadily climbed every year, reaching 

100,000 attendees and over 700 Maker entries in 2012.  

Increased audience and media interest in the “maker movement” enabled O’Reilly to 

expand their popular event to New York as well, making for two main events that draw 

more than 150,000 people annually. The company also empowers individuals both 

nationally and internationally to host “Mini Maker Faire” events in their communities. 

In 2012, 29 Mini Maker Faires occurred worldwide.

Background

Overview
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MAKER FAIRE BY THE NUMBERS

Number of people who attend Maker 
Faire's two main events annually today.

Number of people who attended the 
Maker Faire in the Bay Area in 2006.

Number of additional Mini Maker 
Faire events held in 2012

2922K 150K

Though the central focus of Maker Faire events is technological innovation, up 

until 2010, Maker Faire staff members were still tearing paper tickets at the gates. 

With such rapid growth year over year, O’Reilly realized that it wasn’t sustainable to 

continue handling ticketing the old-fashioned way–especially now that they had 

events that could draw as many as 100,000 people in two days. They recognized 

it was time to bring online ticketing technology to their events, and to find ways to 

improve entry management at the gate. O’Reilly sought out to find a ticketing partner 

who could help solve their immediate problems and grow with them to address the 

challenges of the future.

Challenge

After thoroughly researching ticketing solutions, the Maker Faire staff chose to partner 

with Eventbrite for Maker Faire Bay Area 2011. From the first phone conversation, the 

staff appreciated the Eventbrite team’s focus and attention on creating a registration 

experience that fit their event and attendee needs. Eventbrite thought through 

every way technology could enhance and streamline their event—from bringing a 

much larger proportion of their registration process online rather than at the door, 

to getting guests through the gates faster, to creating special tickets for Makers and 

their families.

Eventbrite makes check-in faster than ever before
As Maker Faire audiences continue to grow by the thousands, the event’s organizers 

rely on Eventbrite to provide the mobile tools to help ensure a smooth attendee 

Solution

Eventbrite has 
significantly 

enhanced 
the overall 

experience for 
our attendees. 

People get 
through the 
gates faster 

with less 
hassle.

Sherri Huss, 
Maker-in-Chief at 

O’Reilly Media
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experience at the gate. When they face a large crowd of pre-paid ticketholders 

arriving to the event all at once, staff can grab high-speed, secure scanners and walk 

around to validate tickets, speeding up the entry process. They also have added 

Eventbrite’s At the Door mobile box office units to process new transactions quickly. 

“Eventbrite has significantly enhanced the overall experience for our attendees,” says 

Sherri Huss, Maker-in-Chief at O’Reilly Media. “People get through the gates faster 

with less hassle. Meanwhile, our customer service group loves the solution because 

it keeps them updated on what’s happening with registrations and check-ins, and lets 

them adjust on the fly to the conditions at any given event.” 

And attendees aren’t the only ones who benefit from Maker Faire’s new registration 

system. “Makers” no longer have to wait in line to get printed tickets with exhibit 

information when they arrive onsite to set up their installations prior to the event. 

Instead, they receive codes in advance to allow immediate entry at check-in, and get 

access to a specified number of complimentary tickets to share with staff as well 

as friends and family interested in attending the event. With everything handled in 

advance, Eventbrite further streamlines the process for both Maker Faire staff and 

their exhibitors.

“At our Bay Area events, this is a big deal,” Huss explains. “We typically have few entry 

points for Makers, and getting around to the nearest gate is often a challenge when 

you’re transporting an exhibit. Also, with each Maker group, there may be as many 

as 100 people attached to the exhibit who need entry to the event. Eventbrite takes 

away the hassle for these groups.”

Not only has 
Eventbrite 

helped us figure 
out how to 

grow painlessly, 
but it’s given 

us a better 
understanding 

of where our 
attendees 

are coming 
from and how 

they’re finding 
out about our 

events.

Sherri Huss, 
Maker-in-Chief at 

O’Reilly Media

World Maker Faire 2013
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Real-time reporting gives Maker Faire
facts they can use
Eventbrite collects basic attendee information such as whether participants have 

attended this event before, where they’re from, which days they’re planning to 

attend, and who they’re coming with. This real-time reporting has given Huss and 

her colleagues a view of trends across Maker Faire and Mini Maker Faire events 

around the world, as well as year-over-year performance so they can plan their 

resources accordingly. 

Access to real-time registration information also lets Maker Faire organizers see 

which marketing tactics are delivering the best results.

“Not only has Eventbrite helped us figure out how to grow painlessly, but it’s given 

us a better understanding of where our attendees are coming from and how they’re 

finding out about our events,” says Huss. “That lets us model and plan our business 

so we can keep up with the growing popularity of the whole Maker movement.”

Results: A true partnership from 
setup to sellout
Maker Faire has seamlessly handled a massive increase in ticket sales, with a partner 

they trust to deliver results both online and onsite. Though the relationship began 

with a focus on ticketing and entry management, it evolves each year to serve new 

objectives. For 2013, Eventbrite is helping Maker Faire create programs to better 

serve VIP guests, introducing additional entry points and purchase points for more 

streamlined onsite management, and implementing a plan in case their event 

sells out. Maker Faire has come to trust the platform so much that they even use 

Eventbrite for training programs. As they continue to grow, both sides are committed 

to this partnership and to making each Faire as efficient and effective as possible. 

“Last time I ran a report, we were up more than 300% in ticket orders and revenues 

from the previous year,” says Huss. “Eventbrite has not only helped drive that 

increase but also let us drill down into the data to determine what it really means for 

our business.”

Last time I 
ran a report, 

we were up 
more than 

300% in 
ticket orders 

and revenues 
from the 

previous year. 
Eventbrite 

has not only 
helped drive 

that increase 
but also let 

us drill down 
into the data 
to determine 
what it really 

means for our 
business.

Sherri Huss, 
Maker-in-Chief at 

O’Reilly Media
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About Eventbrite
Eventbrite provides a cost-effective, innovative ticketing platform to help festival, 

convention, and consumer event organizers set up, manage, and sell out their events. 

Ticket buyers find it easy to search and buy tickets online, then share their excitement 

with their community. With more than 150M tickets sold as of October 2013, Eventbrite 

is one of the fastest-growing ticketing providers worldwide and has powered more 

than 100,000 festivals and consumer events since its inception in 2006.

To find out more, go to www.eventbrite.com/festival
or contact us at 888-541-9753.

Maker Faire 2013


