Storytelling — Making Lasting Impressions

Telling stories is the oldest form of communication. Since the time people lived in
caves and sat around campfires exchanging tales, stories have left lasting
impressions. Today, storytelling is still a powerful tool for making learning stick
and affecting changes in behavior.

In this session, participants will further explore the benefits of storytelling, the
mechanics of how to make it effective, and practice applying the concepts to
learning challenges.
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